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Introduction



Profession

users are mainly organized by their professions
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Our Framework



Our Data 

41,531 manually annotated influential users 
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Group Similar Hot Messages Together

ÅSimhash

ÅParagraph2vec

ÅMatrix factorization
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Evaluation



Evaluation
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Evaluation



Evaluation



Conclusion

Åfind the hot weibo messages 

Ågroup similar hot messages together

Ådesign a classifier to predict users’ professions



Questions


